
LEADERS EXPERIENCE

The Arthur W. Page Society Future Leaders program is a 
two-year learning experience designed to prepare high-
performing communications executives for the role of the 
chief communications officer.
No other program focuses on the
essential knowledge and skills re-
quired to assume the most senior 
corporate communications position. 
The Future Leaders program is an 
exclusive opportunity for talented 
professionals on the rise to interact 
with current, past and future cor-
porate officers who are faced with 
ever-increasing challenges of a 
globalized, 24-hour a day, instant 
communication environment. 

Future Leaders Experience partici-
pants not only develop a stronger 
understanding of issues facing to-
day’s communications leaders but 
are also equipped with tools from 
their sessions that improve other 
members of their communications 
team.

Six extended learning modules are 
taught by Page Society members, 

who involve leading experts in each 
of the topic areas. Class sessions 
engage participants through inter-
active discussions, case studies and 
thought leadership efforts. In ad-
dition, participants have access to 
unique networking opportunities. 
The class size is designed to allow 
the formation of collaborative rela- 
tionships and a professional net-
work which will benefit participants 
throughout their careers.

The Future Leaders program 
requires a serious commitment, 
and participants are expected 
to attend each of the six sessions 
that take place over the two-year 
period. Because the format for each 
session is discussion-based, atten-
dance and participation is essential 
to the success of the program.

The Arthur W. Page Society Future 
Leaders Program is a deep dive 
into the very essence and value of 
the communications profession; it 
brings to life unsuspected dimen-
sions, forces a new way of thinking 
and reveals the power of network-
ing -- a space of reflection on the 
modern communications function 
and its strategic evolution within 
the public and private business 
domain. Innovative, dynamic and 
inspiring; a must for future com-
munications leaders.

– Carola Schaub Rapp 
 Brand & Communications Manager  
 IBM Latin America

 Class of 2015-16



Participants in this unique program meet six times over 
two years for extended learning sessions. Each three-day 
learning module expands strategic thinking and skill sets 
on a topic relevant to corporate communications.

While the 2017-18 curriculum is still in development, 
the program will likely explore the following topics:
Leadership – The chief communica-
tions officer (CCO) role is evolving. 
Corporate communications leaders 
must also be business leaders. This 
session will explore the traits of the 
future CCO and how participants 
can hone their skills.

Digital Engagement – Digital and 
social technologies are transform-
ing business. The CCO is in the per-
fect position to help the enterprise 
navigate the new environment. This 
session will introduce strategic ap- 
proaches to digital and social media, 
including how to manage risk and 
take advantage of new opportunities.   

Business Acumen – To successfully 
implement change across an orga-
nization, corporate communicators 
must work collaboratively across 
business functions. This session will 
examine how successful communi-
cations leaders navigate complex 
organizational structures and work 
with their c-suite peers to achieve 
business outcomes.  

Corporate Character – This 
session will expand participants’ 
understanding of corporate charac-
ter – its unique identity, differentiat-
ing purpose, mission and values. In 
an era of extraordinary transparency, 
it is not enough to define these ele-
ments of corporate character. The 
CCO must work to activate corpo-
rate character across the enterprise.   

Authentic Advocacy – Empower-
ed by the Internet, individuals have 
greater access to information and a 
stronger voice, while internal and 
external publics demand greater ac- 
countability. This session will explore 
how leading enterprises engage their 
stakeholders to become advocates, 
ultimately generating advocacy at 
scale.

Future of the CCO – The chief 
communications officer (CCO) of 
today is at a critical inflection point. 
The environment in which enterpris-
es operate is fraught with challeng-
es. Communication leaders must 
acquire new capabilities and lead 
new systems for their businesses to 
succeed. 

The Arthur Page Society’s Future 
Leaders Experience has been an 
important stop on my leadership 
journey. The caliber of speakers, 
from both business and academia, 
are top-notch, and they offer com-
pelling case studies and relevant 
content. The intimate class size 
allows for great conversation; we 
began the learning experience as 
colleagues, and we will leave as 
friends. The ties will bind and I 
will have a ‘forever network’ I 
can count on long after our time 
in the classroom is over.

– Linda Rutherford 
 Vice President, 
 Chief Communications Officer 
 Southwest Airlines

 Class of 2011-12



Eligibility

To participate in this exclusive pro-
gram, participants must be nomi-
nated by a member of the Arthur W. 
Page Society at their organization. 
Nominees should be senior-level 
communications professionals with 
the potential to assume the chief 
communications officer role within 
three to five years. Once nominat-
ed, candidates will be reviewed by 
the Page Society’s Professional De-
velopment Committee, a commit-
tee of Page members that oversees 
the Future Leaders program.

The program requires a two-year 
commitment, attendance at each 
of the six extended learning mod-
ules and the participation with other 
class members in mentoring, online 
discussions and other networking 
opportunities.

The first learning module is sched-
uled for February 2017, with a total 
of three modules each to be deliv-
ered in 2017 and 2018. Applications 
for the class of 2017-18 should be re- 
ceived at the Arthur W. Page Society 
offices by October 1, 2016.

Tuition for the two-year program 
is $15,000 for one participant or 
$25,000 for two participants. This 
includes all course materials and 
meals. Participants are responsible 
for their own travel and lodging 
to each of the sessions, which will 
be held at various locations in the 
United States. The Page Society will 
work with participants to arrange 
discounted accommodations near 
or at each venue.

In considering nominating someone 
from your organization, please keep 
in mind that their attendance at all 
six sessions is essential to achieve 
the full benefits of the program, 
both for themselves and for their 
fellow participants. Dates will be 
communicated well in advance to 
allow you and the participants to 
plan their personal schedules ac-
cordingly. 

We appreciate your support of this 
important program objective.

The Page Society’s future leaders 
program has clearly established 
itself as the leading professional 
development program for senior 
executives aspiring to become 
corporate chief communications 
officers. It has provided me and 
my program colleagues a forum in 
which we can share our own experi-
ences and collectively learn about 
innovative corporate communica-
tions practices from some of the 
most reputable, transparent and 
well-respected companies in the 
world. 

Through the diversity of the pro-
gram’s participants, I have gained 
new perspective and valuable in-
sight that has strengthened my own 
critical thinking skills and business 
acumen. This experience has helped 
me become a more effective strate-
gist and leader in a way that directly 
adds value to my organization.

– Brian Roehrkasse 
 Vice President,
 External Communications
 BAE Systems
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2017-18 should be received 

at the Arthur W. Page Society 

offices by October 1, 2016.



PARTICIPATING ORGANIZATIONS 
HAVE INCLUDED

FOR MORE INFORMATION:
Dan Strouhal
Director for Professional Development and Communities
212-400-7959 x102
dstrouhal@awpagesociety.com

230 Park Ave, Suite 455 
New York, NY 10169

212.400.7959

Allstate
American University
Astellas
Avon
APCO Worldwide
BAE Systems
BNSF Railway
Capital One
Cardinal Health
Cargill
Chevron
Corning 
Cox Enterprises
Dell
Fannie Mae
FedEx 
Fidelity Investments
Gagen MacDonald
GE
Group SJR
Hess
Hillshire Brands
The Home Depot
IBM 
Johnson & Johnson
Kaiser Permanente
LAGRANT COMMUNICATIONS
Levi Strauss & Co. 

MasterCard
Mars
Michelin
Mosaic
Navistar
Northwestern Mutual
Novartis
Occidental Petroleum
PepsiCo 
Prosek Partners
PSEG
PulsePoint Group
Sharp Healthcare
Southwest Airlines 
Symantec 
Tesoro Companies
Thomson Reuters
Tenneco
Time Warner Cable
Univision 
USAA
Visa
Waggener Edstrom Worldwide
Waste Management
WCG
Xerox
Xylem

The Future Leaders Experience is 
a truly unique professional develop-
ment opportunity that gives senior, 
on-the-rise communicators access to 
the very brightest thought leaders 
and accomplished trailblazers in our 
industry. The depth of the content 
and the intelligent dialogue sparked 
by the conveners and participants 
of Future Leaders has been incred-
ibly valuable on many levels. My 
participation has led to meaningful 
relationships with peers who will 
most certainly occupy CCO chairs 
one day, and the knowledge we’ve 
gained and issues we’ve debated 
have made me immediately more 
effective at work.

– Andy Hilton
Vice President,
Communications, Content & Brand
ADP

Class of 2013-14


